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U.S. and Canada, and if you think
that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.

The SnoBear is the brainchild of Tom
Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,
he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
g is a major pastime in the northern

U.S. and Canada, and if you think that
the postal service doesn’t let anything
get in the way of its carriers and their
appointed rounds, you ought to see a
dedicated ice fisherman with a free
weekend. In December, January and
February, the lakes in places like
Wisconsin, Minnesota, the Dakotas

and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise
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U.S. and Canada, and if you think that the postal service
doesn’t let anything get in the way of its carriers and their
appointed rounds, you ought to see a dedicated ice fisherman
with a free weekend. In December, January and February, the
lakes in places like Wisconsin, Minnesota, the Dakotas and
parts of Canada become small cities of ice fishing houses and
shanties dragged across the frozen landscape. 
While conditions can become reminiscent of the siege at

Stalingrad, the idea of being unable to get to a favorite fish-
ing spot because of snow or ice conditions is all but
unthinkable. But it’s those kind of conditions for which the
SnoBear was created. 
The SnoBear is a recreational vehicle designed for ice

fishing and other winter applications. To all appearances,
it’s a cross between a heavy-duty truck, a snowmobile and
an SUV, but one thing is sure — if you’re going to go ice
fishing, this is probably the surest way to get there.
The SnoBear is the brainchild of Tom Lykken, who former-

ly was a chief engineer for Case IH at its Steiger tractor plant
in Fargo, N.D. An avid outdoorsman, he saw a need for
something better than the towed fishing shanties that are typ-
ically used by ice fishermen. 
So using his engineering expertise and employing

advanced design tools such as SolidWorks CAD software,
he designed the first SnoBear. Needless to say, it garnered
a lot of attention. “When I stopped at the bait shop, I was
there for 45 minutes answering people’s questions,” he
said. “There is nothing else like it out there and people
were interested.”
g is a major pastime in the northern U.S. and Canada, and

if you think that the postal service doesn’t let anything get in
the way of its carriers and their appointed rounds, you ought
to see a dedicated ice fisherman with a free weekend. In De-
cember, January and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas and parts of Canada be-
come small cities of ice fishing houses and shanties dragged
across the frozen landscape. 
While conditions can become reminiscent of the siege at

Stalingrad, the idea of being unable to get to a favorite fish-
ing spot because of snow or ice conditions is all but
unthinkable. But it’s those kind of conditions for which the
SnoBear was created. 
The SnoBear is a recreational vehicle designed for ice

fishing and other winter applications. To all appearances,
it’s a cross between a heavy-duty truck, a snowmobile and
an SUV, but one thing is sure — if you’re going to go ice
fishing, this is probably the surest way to get there.
The SnoBear is the brainchild of Tom Lykken, who former-

ly was a chief engineer for Case IH at its Steiger tractor plant
in Fargo, N.D. An avid outdoorsman, he saw a need for
something better than the towed fishing shanties that are typ-
ically used by ice fishermen. 
So using his engineering expertise and employing

advanced design tools such as SolidWorks CAD software,
he designed the first SnoBear. Needless to say, it garnered
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U.S. and Canada, and if you think
that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.

The SnoBear is the brainchild of Tom
Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,
he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
g is a major pastime in the northern

U.S. and Canada, and if you think that
the postal service doesn’t let anything
get in the way of its carriers and their
appointed rounds, you ought to see a
dedicated ice fisherman with a free
weekend. In December, January and
February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,

but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,
he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
U.S. and Canada, and if you think

that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
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U.S. and Canada, and if you think
that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,

he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
g is a major pastime in the northern

U.S. and Canada, and if you think that
the postal service doesn’t let anything
get in the way of its carriers and their
appointed rounds, you ought to see a
dedicated ice fisherman with a free
weekend. In December, January and
February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-

neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,
he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
U.S. and Canada, and if you think

that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
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U.S. and Canada, and if you think
that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,
he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
g is a major pastime in the northern

U.S. and Canada, and if you think that
the postal service doesn’t let anything
get in the way of its carriers and their
appointed rounds, you ought to see a
dedicated ice fisherman with a free
weekend. In December, January and
February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
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U.S. and Canada, and if you think
that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,
he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
g is a major pastime in the northern

U.S. and Canada, and if you think that
the postal service doesn’t let anything
get in the way of its carriers and their
appointed rounds, you ought to see a
dedicated ice fisherman with a free
weekend. In December, January and
February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 

While conditions can become remi-
niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-

ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-

SEE DIRECTLINK @ WWW.DIESELPROGRESS.COM
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U.S. and Canada, and if you think
that the postal service doesn’t let any-
thing get in the way of its carriers and
their appointed rounds, you ought to
see a dedicated ice fisherman with a
free weekend. In December, January
and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas
and parts of Canada become small
cities of ice fishing houses and shanties
dragged across the frozen landscape. 
While conditions can become remi-

niscent of the siege at Stalingrad, the
idea of being unable to get to a
favorite fishing spot because of snow
or ice conditions is all but unthinkable.
But it’s those kind of conditions for
which the SnoBear was created. 
The SnoBear is a recreational vehi-

cle designed for ice fishing and other
winter applications. To all appear-
ances, it’s a cross between a heavy-
duty truck, a snowmobile and an SUV,
but one thing is sure — if you’re going
to go ice fishing, this is probably the
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surest way to get there.
The SnoBear is the brainchild of Tom

Lykken, who formerly was a chief engi-
neer for Case IH at its Steiger tractor
plant in Fargo, N.D. An avid outdoors-
man, he saw a need for something bet-
ter than the towed fishing shanties that
are typically used by ice fishermen. 
So using his engineering expertise

and employing advanced design tools
such as SolidWorks CAD software,
he designed the first SnoBear. Need-
less to say, it garnered a lot of atten-
tion. “When I stopped at the bait shop,
I was there for 45 minutes answering
people’s questions,” he said. “There
is nothing else like it out there and
people were interested.”
g is a major pastime in the northern

U.S. and Canada, and if you think that
the postal service doesn’t let anything
get in the way of its carriers and their
appointed rounds, you ought to see a
dedicated ice fisherman with a free
weekend. In December, January and
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U.S. and Canada, and if you think that the postal service
doesn’t let anything get in the way of its carriers and their
appointed rounds, you ought to see a dedicated ice fisherman
with a free weekend. In December, January and February, the
lakes in places like Wisconsin, Minnesota, the Dakotas and
parts of Canada become small cities of ice fishing houses and
shanties dragged across the frozen landscape. 
While conditions can become reminiscent of the siege at

Stalingrad, the idea of being unable to get to a favorite fish-
ing spot because of snow or ice conditions is all but
unthinkable. But it’s those kind of conditions for which the
SnoBear was created. 
The SnoBear is a recreational vehicle designed for ice

fishing and other winter applications. To all appearances,
it’s a cross between a heavy-duty truck, a snowmobile and
an SUV, but one thing is sure — if you’re going to go ice
fishing, this is probably the surest way to get there.
The SnoBear is the brainchild of Tom Lykken, who former-

ly was a chief engineer for Case IH at its Steiger tractor plant
in Fargo, N.D. An avid outdoorsman, he saw a need for
something better than the towed fishing shanties that are typ-
ically used by ice fishermen. 
So using his engineering expertise and employing

advanced design tools such as SolidWorks CAD software,
he designed the first SnoBear. Needless to say, it garnered
a lot of attention. “When I stopped at the bait shop, I was
there for 45 minutes answering people’s questions,” he
said. “There is nothing else like it out there and people
were interested.”
g is a major pastime in the northern U.S. and Canada, and

if you think that the postal service doesn’t let anything get in
the way of its carriers and their appointed rounds, you ought
to see a dedicated ice fisherman with a free weekend. In De-
cember, January and February, the lakes in places like
Wisconsin, Minnesota, the Dakotas and parts of Canada be-
come small cities of ice fishing houses and shanties dragged
across the frozen landscape. 
While conditions can become reminiscent of the siege at

Stalingrad, the idea of being unable to get to a favorite fish-
ing spot because of snow or ice conditions is all but
unthinkable. But it’s those kind of conditions for which the
SnoBear was created. 
The SnoBear is a recreational vehicle designed for ice

fishing and other winter applications. To all appearances,
it’s a cross between a heavy-duty truck, a snowmobile and
an SUV, but one thing is sure — if you’re going to go ice
fishing, this is probably the surest way to get there.
The SnoBear is the brainchild of Tom Lykken, who former-

ly was a chief engineer for Case IH at its Steiger tractor plant
in Fargo, N.D. An avid outdoorsman, he saw a need for
something better than the towed fishing shanties that are typ-
ically used by ice fishermen. 
So using his engineering expertise and employing

advanced design tools such as SolidWorks CAD software,
he designed the first SnoBear. Needless to say, it garnered
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a lot of attention. “When I stopped at the bait shop, I was
there for 45 minutes answering people’s questions,” he
said. “There is nothing else like it out there and people
were interested.”
U.S. and Canada, and if you think that the postal service

doesn’t let anything get in the way of its carriers and their
appointed rounds, you ought to see a dedicated ice fisherman
with a free weekend. In December, January and February, the
lakes in places like Wisconsin, Minnesota, the Dakotas and
parts of Canada become small cities of ice fishing houses and
shanties dragged across the frozen landscape. 
While conditions can become reminiscent of the siege at

Stalingrad, the idea of being unable to get to a favorite fish-
ing spot because of snow or ice conditions is all but
unthinkable. But it’s those kind of conditions for which the
SnoBear was created. 
The SnoBear is a recreational vehicle designed for ice

fishing and other winter applications. To all appearances,
it’s a cross between a heavy-duty truck, a snowmobile and
an SUV, but one thing is sure — if you’re going to go ice
fishing, this is probably the surest way to get there.
The SnoBear is the brainchild of Tom Lykken, who former-

ly was a chief engineer for Case IH at its Steiger tractor plant
in Fargo, N.D. An avid outdoorsman, he saw a need for
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One-Third 
Page —
Square

Rate is $125.00 per column inch, one-inch minimum, 
non-commissionable. Display or non-display advertis-
ing accepted. No charge for typesetting or blind box 
service. Payment due prior to publication. 

Furnished, per page	 $2600	 $2445	 $2395

Second Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                              $5870
Third Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                $5870
Fourth Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                               $6250

	 2 Page Spread	 $8175	 $7760	 $7415	 $7105	 $6895	 $6740	 $6575

	 1-Page	 $5010	 $4755	 $4540	 $4350	 $4225	 $4130	 $4030

	 2/3-Page	 $4265	 $4030	 $3890	 $3715	 $3610	 $3505	 $3420

	 1/2-Page	 $3660	 $3440	 $3300	 $3160	 $3085	 $3010	 $2935

	 1/2-Page	 $3505	 $3320	 $3195	 $3070	 $2985	 $2895	 $2825

	 1/3-Page	 $2370	 $2185	 $2095	 $2005	 $1960	 $1925	 $1880

	 1/4-Page	 $2140	 $2050	 $1935	 $1855	 $1795	 $1745	 $1705

	 1/6-Page	 $1640	 $1560	 $1500	 $1440	 $1415	 $1385	 $1355

Calculate by multiplying
inches tall X columns wide X $125.
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Only audited circulation guarantees that the figures the publisher reports
are audited by BPA, an independent agency for accuracy.

Off-Highway Vehicle 
Manufacturers

• Construction
• Mining
• Forestry

• Agricultural
• Aircraft Ground Support

• Lawn & Garden

• Material Handling
• Military
• Oilfield

On-Highway Vehicles
• Truck, Bus

• Recreational Vehicles

• Engine Distributors/Packagers 
• Engine Dealers

• Mobile Hydraulic Distributors/Packagers

• Authorized Engine Service/Rebuild Centers
• Independent Engine Service/Rebuild Centers

• Hydraulic System Packagers (All Markets)

• Generator Sets
• Welder Sets
• Pump Sets

• Irrigation Packagers
• Compressor Sets
• Pressure Washers

• Traffic Control Products 
• Oilfield Equipment

Other OEMs
• Engine Manufacturers

• Powertrain Component Manufacturers

Mobile Equipment

• Equipment Distributors & Dealers 
  (For All OEM Markets)

Distribution/Packaging 

• Rental Yards
• Equipment Service/Rebuild Centers

Equipment Distributors 

Stationary Equipment 

MEMBER OF 

Scandinavia.................................5.0%

British Isles...............................10.09%

Continental Europe....................27.0%

Middle East...................................3.0%

Africa............................................2.6%

Australasia/Pacific......................3.9%

Asia............................................38.4%

Central & South America.........10.01%

Diesel Progress International GEOGRAPHIC BREAKDOWN

12,056 Audited Circulation 

Available In Both Print & Digital Versions

Equipment Manufacturer
Typical Reader: Design Engineers, Component Specifiers, Engineering & Purchasing Management.

• Specialty Vehicles
• Vehicular Body Builders

Marine
• Pleasure Boats

• Fishing & Workboats
• Engine Marinizers

• Propulsion System Packagers

• Government And Military Engineering 
And Specifying Branches

• Design And Research Companies
• Fleet End Users

Packaging, Distribution & Service, End Users And 
Other Buying And Specifying Influences

Typical Reader: Distributor Principal, Packaging Management, Sales/Service Manager.

� From June 2011 BPA Audit

online

See
Diesel Progress
North American
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Diesel Progress OnLine is the industry’s web voice.  
Featuring the daily news updates and breaking news 
items as reported from all our offices around the world. 
•	 Reach 25,000 unique visitors per month with your web ad
•	 Global visibility
•	 A proven advertising channel with repeat visitors

FIRST PAGE - Home page
Top Banner/Skyscraper positions

Inside Banner/Skyscraper positions

INSIDE PAGES - Product News, Newsmakers, Financial News
Top Banner/ Skyscraper positions

Inside Banner/Skyscraper positions

* All ads require 3 consecutive months minimum; yearly 
discounts available. Ad positions are rotational, and may 
rotate every 10 seconds.

For Specifications Go To:  
www.dieselprogress.com/electronic-specs.pdf

The Diesel News Network E-Newsletter is an indus-
try news email sent to the opt-in readership of 
Diesel Progress North American and Diesel Progress 
International. This semi-monthly E-Newsletter delivers 
the latest in global industry news direct to your cus-
tomers’ inboxes. Immediate ad results are provided 
through this high-visibility advertising opportunity.
• Reach more than 28,000 opt-in readers with your ad
• 27% open rate (above industry standard)
• 39% overall click through rate

Rates:
Top Banner/Skyscraper positions
 

Other Banner/Skyscraper positions

For Specifications Go To:  
www.dieselprogress.com/electronic-specs.pdf

PROGRESS
DIESEL

DirectINDUSTRY NEWS DIRECT TO YOUR INBOX

Diesel Progress
Electronic Advertising Options

Promote your company’s products, services or an- 
nouncements through e-mail blasts sent directly to the 
inboxes of Diesel Progress North American and Diesel 
Progress International readers via our Diesel Progress 
Direct program.
Attending a trade show? Tell our readers your booth loca-
tion. Target a specific group of readers/potential customers 
with your e-mail and receive lead results instantly.

For Specifications Go To:  
www.dieselprogress.com/electronic-specs.pdf

Custom Advertising
Got an idea that we haven’t thought of? How you use 
video and other electronic tools to promote and com-
municate is limited only by your imagination. Tell us 
your idea!

One of the under-utilized things in electronic adver-
tising is to enhance your ad in the digital editions of 
Diesel Progress North American and Diesel Progress 
International. The digital editions offer an ever-
expanding array of video, pop-up and interactive 
advertising options. Which one is right for your adver-
tising program? Let’s talk.
 

For Pricing Information
For pricing and availability on any of these EDiesel 
options, contact one of our world offices listed in this 
Advertising Planner, or Niki Trucksa at +1 262-754-4139 
or ntrucksa@dieselpub.com.

DIGITAL

For more information E-mail: info@dieselpub.com •  Call: +1 (262) 754-4100 • Fax: + 1 (262) 754-4175 • Visit: www.dieselprogress.com

• $1000/month

• $800/month

• $800/month

• $500/month

• $1500 per mailing

• $1200 per mailing

• $0.50/name — $2500 minimum

Static Blow-In............................................................... $200/issue
Multimedia (video, slide show)............................... $450/issue
Leaderboard................................................................. $300/issue
Button Ad...................................................................... $300/issue



Everything 
starts with 

a search. 
An engineer needs 

something for an ap- 
plication. A purchasing 

manager wants to explore 
new options. Where do they go? 

To the Internet? Sure, but sifting through thousands of 
irrelevant results delivered by over-broad search engines 
wastes time no one has anymore. Shouldn’t there be an 
easier way?

There is – GSGnet.net and the Global Sourcing Guide!

GSGnet.net and the Global Sourcing Guide are a unique 
online-print combination that is the result of more than 
three quarters of a century’s experience in delivering in-
formation on products and technologies to the people 
that need it.  
Online, GSGnet.net  allows you to highlight your products 
and technologies without the informational “clutter” found 
on so many other engineering oriented sites. So many 
sites and search engines promise to give you “the world.” 
GSGNet.net gives you your world.   
What it means to the advertiser is that customers and 
prospects can search for what they need, find what 
they’re looking for and connect with suppliers faster and 
more easily than ever before.

 
Along With The Tradition-
al Power Of Print
It’s been suggested that 
print no longer has a place 
in today’s marketing, but 
the facts indicate other-
wise. Nearly 40% of all 
searches on the Internet 
are begun as a result of 
something seen in print. 
In some regions of the 
world where online ac-
cess can be inconsis-

Color Rates, Special Positions, Upgrades Available
Color and special positions, such as Tabbed Index Dividers, 
Covers and guaranteed left-hand or right-hand starts are 
available in the Print Edition. Tab sponsorships and tier 
upgrades are available on GSGnet.net.

tent, users continue to value print as their preferred me-
dium when seeking product and technical information.  
And for more than three quarters of a century, engineers 
and purchasing managers have relied on the Global Sourc-
ing Guide as their primary reference on all of the compo-
nent technologies that go into engine systems. It was and 
remains the “original search engine,” guiding more than 
10,000 users in more than 95 countries toward your 
products and technologies.  
With the Global Sourcing Guide and GSGnet.net, you get all 
the benefits of integrated marketing – all at one low price. 
It’s a 1-2 punch that has proven itself time and again.

To get the full story, visit GSGnet.net/Advertise or contact 
your Diesel Progress representative today for more details.  

GSGnet.net and the Global Sourcing Guide — 
where equipment design begins! 

Important Dates
GSGnet.net................................................Start Now

Print Edition Closing Dates
2012 Advertising Orders Close............February 1, 2012
2012 Materials Deadline..................February 24, 2012

Black & White Rates

TIER
1

TIER
2

TIER
3

TIER
4

Join GSGnet.net now! 
Call your D&GTP Contact today or visit GSGnet.net/Advertise

Unit 1 (2 pgs) . . . . . . . . . . . . . . . . . . .                   $4,845.00 
Unit 2 (3 pgs) . . . . . . . . . . . . . . . . . . .                   $6,280.00 
Unit 3 (4 pgs) . . . . . . . . . . . . . . . . . . .                   $7,305.00 
Unit 4 (5 pgs) . . . . . . . . . . . . . . . . . . .                   $8,655.00 
Unit 5 (6 pgs) . . . . . . . . . . . . . . . . . .                  $10,075.00 
Unit 6 (7 pgs) . . . . . . . . . . . . . . . . . .                  $11,455.00 
Unit 7 (8 pgs) . . . . . . . . . . . . . . . . . .                  $12,895.00 
Unit 8 (9 pgs) . . . . . . . . . . . . . . . . . .                  $14,245.00 
Unit 9 (10 pgs) . . . . . . . . . . . . . . . . .                 $15,605.00 
Unit 10 (11 pgs) . . . . . . . . . . . . . . . .                $16,710.00

Product section pages beyond the 11-page rate are 
available at $1230 per page, black & white and qualify 
for Tier 4 level.
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